
 

 
Strapline:  Picasso Labs automates 

creative decision making 
Funding required: £2.5M - £3.5M 
Region(s):  global, have helped clients in 

30+ markets 
Industry:  our technology helps clients 

across a range of industries in 
marketing and advertising 

Use of funds:  triple engineering team size, 
build sales and 
commercialisation team 

Funding reason:  growth 
Deal:   20% equity of the company 
Funds raised: $1M seed funding plus £1M of 

current round soft committed 
Other:  clients include Google, 

ABinBev, Unilever, Heineken, 
Pernod Ricard, Primark, 
Deliveroo, Farfetch, Danone, 
LVMH, Tesco). 

picassolabs.com is bringing creative 
decision-making into the data age by 
providing an AI solution that 
measures how consumers' real-time 
response to imagery and video 
changes based on the unique visual 
properties of each creative, across all 
the social, paid, and owned platforms 
that matter. Founded by an ex-
Googler, Picasso was recently 
selected as one of Unilever's most 
innovative marketing companies of 
2016 & 2017 and helps brands like 
Unilever, AB inBev, Google, Motorola, 
and Danone understand the visual 
preferences of their audience, reduce 
creative guesswork, and improve 
marketing performance. 
 
Our video can be accessed here. 

  



 

 
 
Strapline:  Seriously Efficient Equity 

Management 
Funding required: £1.2M 
Region:   Europe 
Industry:   Fintech / SaaS / B2B 
Use of funds:  marketing / client acquisition / 

tech 
Deal:    £1.2M for 20% (EIS available) 
Funds raised:  £1M from Business Angels 

and Seed Capital (VC) 
Other:   aiming for Series A in 2020 
 

capdesk.com is an equity 
management platform. Companies 
use Capdesk to manage trades 
together with filing equity and 
employee share schemes, saving 
them tens of thousands of pounds a 
year. Capdesk operates on a SaaS + 
commission model. An average 
subscription is £150 per month and 
transaction fees range from 1%-5%. 

  



 

 

 
Strapline:   Condoms that empower 
Funding required:  £330k (£147k committed); 

£18k SEIS remains, balance 
EIS 

Region:   UK and Europe 
Industry:   healthcare / e-commerce 
Use of Funds:  product stock, marketing and 

PR 
Funding reason:  To establish HANX as a 

household name and growing 
international brand 

Deal:    23% equity for £330,000 raise 
Funds raised:  £147,000 of round banked 
Other:  Winners of the Stylist x Diet 

Coke Creators Collective 
Award, named as "Britain's 
Brightest Start-up". The Pitch, 
finalist.  

 
See our Virgin Voom application that briefs our 
brand. https://voom.virginmediabusiness.co.uk/pitc
hes/condoms-you-heard-right 

hanxofficial.com is the first premium 
male condom designed uniquely with 
women in mind. HANX are made from 
fair trade, 100% natural latex, are 
vegan certified and manufactured to 
the highest standards as shown by 
the CE certification. HANX condoms 
are ultra-thin, clean scented, and 
packaged in beautifully discrete 
boxes. We are making the world think 
differently about sexual wellness; 
empowering women to take control of 
their sexual health without shame or 
embarrassment, and promoting 
positive sexual health. 

	 	



 
 
Strapline:  to disrupt the £12b automotive 

aftermarket  
Funding required: £1.5m 
Region:   UK and plan to expand 
Industry:  Automotive / Marketplace / 

Tech 
Use of funds:  salaries and marketing  
Deal:    £4m pre money with EIS 
Funds raised:  currently working with a large 

fund to structure the round 
Other:  we are looking for a hands on 

investor with either automotive 
/ ecommerce / marketplace 
experience 

icarusparts.com is a disruptive 
business model selling car parts 
online. Customers enter their 
registration number and select the 
parts they need (i.e. brake discs and 
pads). We enable customers to 
choose a brand of part based on their 
budget giving them spending control - 
not the garage. Finally, customers 
enter their postcode to find one of our 
approved local garages to fit the 
parts. As we pre-agree labour costs 
upfront, customers know exactly how 
much they are spending - no hidden 
costs! Customers then book with the 
garage through our platform. Our 
mission is to give customers complete 
transparency with their car repairs. In 
terms of business model, think AirBnB 
for car parts. We own no stock and 
charge the suppliers a commission on 
each part sold.  

  



 

 

 
Strapline:  Real Time Multiuser 

Spreadsheet Collaboration 
Funding required: £1m 
Region(s):   UK 
Industry:   Fintech 
Use of funds: to scale sales from 20 

customers to 50+ in 2018 
Funding reason: growth 
Deal:    £3m pre money; EIS 
Funds raised: £430k equity + £600k Home 

Office Tier 1 loans banked 
Other: grew last company to $123m 

in Silicon Valley – want to do 
10x this time 

synapseinformation.com is proud that 
1,000 concurrent users in Lloyds 
Bank share a single version of the 
truth on their desktop spreadsheets; 
the Synapse R&D award winning 
solution flows all of the data between 
all spreadsheets worldwide so users 
can collaborate accurately for the first 
time.  
 
See our video here 
https://vimeo.com/232827219 

  



 

 

 
 
Strapline:  Smarter Sustainable Supply 

Chains 
Funding required: €1m-€2m 
Region(s): global solution servicing a 

global customer set 
Industry: SaaS; software (80%) services 

(20%) covering various 
markets including retail, food, 
textiles 

Use of funds:  €500k technical development 
and growth (€500k to develop 
each new market) 

Funding reason:  technology development, new 
hires and new markets 

Deal:  equity investment, (part debt 
considered) existing investors 
support €15m valuation 

Funds raised:  €1.1m in the seed round, 
existing investors following on 
>€300k  

Other:  GTS’s technology enables 
traceability within any industry 
where multi-stakeholder 
chains of custody are required. 

 
See our video here 
https://www.youtube.com/watch?v=UFs45akDZDc 

global-traceability.com’ proprietary 
software [RADIX Tree] is a multi-
functional online platform that uses a 
social media model to enable 
businesses to connect with their 
suppliers, and those tier one suppliers 
to connect with the rest of the supply 
chain. GTS has leveraged regulation 
to successfully capture the majority 
share of the timber traceability 
market. It will employ similar drivers 
to address other markets, by 
identifying and engaging with the best 
'point of leverage' within the supply 
chain. It has started to address: 
fashion and textiles; bioenergy; and 
agriculture and food products. 
Recurring revenue is generated by 
levying a fee on each connection 
established between two members of 
a supply chain.  In early 2018 it had a 
major win in the fish traceability 
domain which will enable it to develop 
significant revenues (>€1m annual 
recurring revenue) from this vertical” 
 

 


